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About Sustainable
Development Goals

SDG

The Sustainable Development Goals (SDGs), also
known as the Global Goals were adopted by all United
Nations Member States in 2015 as a universal call to
action to end poverty, protect the planet, and ensure
that all people enjoy peace and prosperity by 2030.
The 17 SDGs are integrated—that is, they recognize
that action in one area will affect outcomes in others
and that development must balance social, economic,
and environmental sustainability.
As the lead UN development agency, UNDP is well-
placed to help implement the Goals in some 170
countries and territories. 
UN's track record works across the Goals and
provides valuable experience and proven policy
expertise to ensure all the countries reach the targets
set out in the SDGs by 2030. 
Achieving the SDGs requires the partnership of
governments, the private sector, civil society, and
citizens alike to make sure we leave a better planet for
future generations.



17 SDG GOALS
Goal 1 No poverty  By 2030, eradicate

extreme poverty for all
people everywhere.

Goal 2

Goal 3

Zero Hunger End hunger, achieve
food security and

improve nutrition by
2030.

Ensure healthy lives
and promote well-
being for all at all

ages by 2030.

Good health
and well -

being

Goal 4 Quality
Education

Ensure that all girls
and boys complete
free, equitable and
quality primary and

secondary
education by 2030.

Goal 5 Gender
Equality

To achieve
gender equality
and empower all

women and
girls.

Clean Water
and Sanitation

Ensure availability and
sustainable

management of water
and sanitation for all

by 2030.

Goal 6

Goal 7 Ensure access to
affordable, reliable,

sustainable and
modern energy for all

by 2030.

 

Affordable
and Clean

Energy



Decent work
and

Economic
Growth

Goal 8  Promote
sustained,

inclusive and
sustainable

economic growth.

Goal 9 Build resilient
infrastructure, promote

inclusive and
sustainable

industrialization and
foster innovation by

2030.

Industry,
Innovation and
Infrastructure

Goal 10 Reduce inequality
within and among
countries by 2030

Reduced
Inequility

Goal 11  Make cities and
human settlements

inclusive, safe,
resilient and
sustainable.

Sustainable
Cities and

Communities

Goal 12 Ensure
sustainable

consumption and
production
patterns.

Responsible
Consumption

and
Production

Goal 13 Take urgent action to
combat climate
change and its

impacts.

Climate
Change

Goal 14 Conserve and
sustainably use the
oceans, seas and

marine resources for
sustainable

development.

Life below
water



Protect, restore and
promote sustainable

use of terrestrial 
 ecosystems, combat

desertification and halt
biodiversity loss.

Life on LandGoal 15

Goal 16 Promote peaceful and
inclusive societies for

sustainable
development; provide
access to justice for

all.

Peace and
Justice Strong

Institutions
 

Goal 17 Strengthen the
means of

implementation and
revitalize the global

partnership for
sustainable

development.

Partnerships
to achieve
the Goal



INDIA IN SDG GOALS

India has been scored the least for SDG 9,

(Industry, Innovation and Infrastructure) which

is crucial for economic development.

Antecedent to this, is gender equality (SDG 5)

and zero hunger (SDG 2 which deals with

nourishment). Trends in SDG 1, 8 and 13 suggest

India is on track to attaining the 2030 target for

these three goals. SDG 1 deals with poverty

eradication, SDG 8 is based on employment and

economic growth and SDG 13 covers the actions

taken to combat the drastic effects of climate

change.

A glance at the performance of states with

respect to SDGs indicates that Kerala, Tamil

Nadu and Himachal Pradesh are the best

performing states as per NITI Aayog’s 2018

report. Assam, Bihar and Uttar Pradesh were

identified as the worst performing states.

Among the Union Territories, Chandigarh and

Puducherry were the best performers. The

performance of 13 states was below the national

average.

India played a prominent role in the formulation of the

United Nations Sustainable Development Agenda 2030

and much of the country’s National Development

Agenda is mirrored in the Sustainable Development

Goals (SDGs). The progress of the world to meet the

SDGs largely depends on India’s progress. However,

with 17 Goals, 169 Targets and 306 National indicators,

the SDGs might be difficult to grasp and understand,

and defining and measuring success poses a challenge.

According to the United Nations Sustainable

Development Solutions Network, in 2019, India has been

ranked 115 out of 162 countries in terms of SDG Index

with a score of 61.1. Denmark ranks first with a score of

85.2 and Central African Republic ranks the lowest (162)

with a score of 39.1. In the South and East Asia region,

India is at the 16th position out of the total 18 countries in

this region. Only neighboring countries of Pakistan and

Bangladesh stand behind India. Among the BRICS

nations, India is at the bottom. In 2018, India was

ranked 112 with a score of 59.1.

https://dashboards.sdgindex.org/#/IND
https://www.undp.org/content/undp/en/home/sustainable-development-goals/goal-9-industry-innovation-and-infrastructure.html
https://www.undp.org/content/undp/en/home/sustainable-development-goals/goal-5-gender-equality.html
https://www.undp.org/content/undp/en/home/sustainable-development-goals/goal-2-zero-hunger.html
https://www.un.org/sustainabledevelopment/poverty/
https://www.undp.org/content/undp/en/home/sustainable-development-goals/goal-8-decent-work-and-economic-growth.html
https://www.undp.org/content/undp/en/home/sustainable-development-goals/goal-13-climate-action.html
https://niti.gov.in/sites/default/files/2019-01/SDX_Index_India_21.12.2018_2.pdf


A B O U T  T H E
C O M P A N Y

W E B S I T E -  H T T P S : / / W W W . S D G C A R T . C O M /
M A I L  -  I N F O @ S D G C A R T . C O M
I N S T A G R A M  -
h t t p s : / / w w w . i n s t a g r a m . c o m / s d g c a r t /
F A C E B O O K  -
h t t p s : / / w w w . f a c e b o o k . c o m / p g / S D G C A R T
S H O P P I N G / a b o u t / ? r e f = p a g e _ i n t e r n a l
L I N K E D I N  -
h t t p s : / / w w w . l i n k e d i n . c o m / c o m p a n y / s d g -
c a r t /

I N F O  :

SDG Cart is a niche market place connecting responsible
manufacturers with responsible customer's and in the
process furthering the SDG goals laid down by the UN for
2030. SDG Cart promotes the products/services
furthering the cause of SDGs. Some of the products of
SDG Cart belong to the category of health and wellness,
nutrition, apparel, home, lifestyle, and many more. SDG
Cart also provides services such as learning and
education services, finance, and support services.  SDG
Cart is a privately held organization. 

https://www.sdgcart.com/
http://sdgcart.com/
https://www.instagram.com/sdgcart/
https://www.facebook.com/pg/SDGCARTSHOPPING/about/?ref=page_internal
https://www.linkedin.com/company/sdg-cart/


ABOUT SDG CART
INNOVATION
COMPETITION
SDG Cart Innovation competition is a platform giving the
entrepreneurs furthering the cause of the United Nations defined 17
SDGs more opportunities and exposure to the mainstream market.
The SDG Cart Innovation competition is virtual ideation for
motivated entrepreneurs who are working towards developing
practical solution ideas for challenges faced in local communities at
the grassroots as well as national level. With the SDG Cart
Innovation competition, we’re fostering knowledge sharing,
cooperation, and the prioritization of pressing issues concerning an
increasingly complex and diverse global society. This is an initiative
to acknowledge, honor, and award the innovations in
Entrepreneurship!

WHY IS THIS COMPETITION
TAKING PLACE?
In recent times, many entrepreneurial ventures have come into the market.
SDG Cart Innovation competition is conducted to find and recognize the
latest and upcoming innovations in entrepreneurship furthering the cause of
SDGs. The entrepreneurs have the potential to reduce poverty, stimulate
economic growth, and boost innovation, in addition to enhancing social and
environmental sustainability. The SDGs can help a company define its
aspirational purpose in a way that is relevant and inspiring to stakeholders,
allow purpose to become the foundation for its strategy, and ignite long-
lasting positive change that may increase shareholder value over the long
term. This competition is organized to set benchmarks for innovations.
                  



For whom is the competition? 

The competition is open for all entrepreneurs who are working towards providing sustainable
products or services to society. The enterprises of entrepreneurs can be micro,  small, medium-
sized, or large businesses. This competition is for all the entrepreneurs having companies in the
following 17 categories:

SDG Cart is accepting entrepreneurs with the Minimum value product, Proof of concept, Scaling existing
business.



THE JURY PANEL 

T A N M O Y
C H A K R A B O R T H Y

Group Government Affairs
Officer - Tata Sons Private

Limited

03

M R .  N I X O N
J O S E P H

President of SBI Foundation

A S H W I N I
S A X E N A

CEO of JSW
Foundation

A N I R B A N
G H O S H

Chief Sustainability
Officer of Mahindra

Group

L A R R Y
J O H N S O N

Founder of 8
Principles - USA 

A N U P A M
N I D H I

Head CSR of Vedanta
Group

D E E P A K
A R O R A

Vice President of
Public Affairs, Nayara

Energy

A N U R A G
A G R A W A L

Managing Partner of
Aavishkaar Capital  

N I N A D  K A R P E

Managing Director &
CEO of Aptech Ltd. 

A  B
C H A K R A V A R T H Y

Venture Capitalist

R . S . S R I N I V A S
J A I N

Chief of Strategy, Digital &
Technology for SBI Funds

Management



The procedure of the contest 
Applicants will undergo 3 levels of the screening process. 
LEVEL 1: 20 applicants will be selected from 500 applicants. 
Following are the key metrics in Level 1 which will be considered:  

What are we looking
for?

Why are we looking for it ?

POC (mandatory)

Impact Indicators
defined

POC is proof that you have a business idea that has
been demonstrated to work and is considered
commercially viable. POC is designed to generate
immediate internal feedback inside the company before
it is taken forward and presented in front of potential
investors or clients.  It represents an approach to
innovation that can help companies keep up with the
latest trends while also maintaining more predictable
and reliable results.

A range of indicators is used to assess the success of
the product or service.  These indicators help to
understand whether the product or service is ready to
use or if there should be any changes. Choosing the
right indicators is very important for enterprises as the
indicators will help in calculating the next steps to be
taken by the entrepreneurs. Participants have to define
what impact indicators have they chosen and why they
have chosen the particular indicators. 

End Beneficiaries
defined

A beneficiary is a person who receives benefit from a
particular entity or a person. This will indicate which
demography of the population will use a particular
product or service. Demography may consist of the
senior citizen, newborn, or the young generation.
Participants should also mention how it is beneficial to
society as a whole. Participants should also mention on
what level the beneficiaries will be helpful such as the
rural level, urban, national or international level. 

Weightage



Stage
of the venture

It generally concerns the phase of startup
development generally preceding the rapid
growth phase. The stages can be the seed
stage, startup stage, early stage, expansion
stage, bridge stage. The stage of the venture
will define whether the enterprise is micro,
small, medium, or large. 

Replicability will demonstrate the ability of the
product, service, or business to be replicated
and sold and delivered consistently and
reliably, to serve (theoretically) infinite
customers the exact same service or product,
to the exact same standard, every time. The
sharper a enterprises's differentiation, the
greater will be the enterprise's competitive
advantage. This guarantees the surety of the
product or service to its customers. 

Replicable

Social Impact

Sustainability

Here, the values that the new venture will bring
to society has to be highlighted by the
entrepreneurs.
How will the implementation of this social
venture benefit the community and the multiple
stakeholders involved?
Is there the potential for significant social impact
and engagement of the broader community?

Sustainability is a business approach to creating
long-term value by taking into consideration how a
 given organization operates in the ecological,
social, and economic environment. Sustainability is
built on the assumption that developing such
strategies foster company longevity. Long-term
prospects for viability and success is considered by
the organizations.
Does the proposed venture include adequate
strategies for fundraising and income generation?
Does it consider the different dimensions of
financial and social sustainability in a conscientious
manner?



LEVEL 2: In level 2, 10 finalists will be selected from 20 participants.
Following are the key metrics in Level 2 which will be considered:  

What are we looking
for?

Why are we looking for it ?

IP/Patent Intellectual property is important as it helps in
developing and maintaining the company's long-term
revenue streams and increase shareholder value. IP
also helps companies to protect technology innovations
and gain a competitive advantage. Owning intellectual
property helps you protect from others using something
identical or similar to your creation, brand, or product,
and can also create new sources of revenue should you
desire to license your goods or services out to third
 parties.

 Is the team balanced and has the domain expertise
they need? Does the team understand their
intellectual property position and has taken steps to
protect it if needed?Is the team agile and flexible to
run rapid experiments to validate their hypothesis? Or
are they only focused on executing their business
plan?Describe the overall management approach
toward planning and implementing the procedure. 
 Include an organization chart for the management of
the project describing the relationship of key positions
and designations

Team

The stage of the business shows the current position
of the business that is whether the business is in the
seed stage, expansionary stage, or any other stage.
The progress of the team should be updated. Also, the
other key points to be noted are: Is the product/service
prototype ready for a demo or in use by customers?
Has the team identified and engaged strategic
partners? 

Stage (Mid-level
preferred)

It shows the number of years of operation that has
undergone for the production of the particular service or
product. The proposed venture must have been in
operation for more than 3 years, with the start of the
venture marked by first income or first patent,
whichever occurred first. Operations will consist of
years of planning, strategies, the progress of the
enterprise, developments, investing, financing, human
resource records, contracts, etc. 

Number of years 
of operation

Weightage



Turnover shows the net sales of the company
generated before any costs have been deducted
and reflects how the business is growing.
Infusing talent also leads to an increase in
turnover processes with technology-driven
solutions. There are many other solutions which
improves efficiency and, ultimately, profitability.

Turnover (50 lakhs
minimum)

Financial Planning The entrepreneur should fix definite targets in
respect of sales and production during any
particular time period to achieve the goal of the
enterprise. What is the cost planning chalked
out by the entrepreneur to minimize the
average cost of production? What are
measures of financial planning taken into
consideration? 

Some of the criteria for this metric are: Is this a
disruptive idea to create a large enough market
or incremental innovation in crowded market
space? Does the product/service target a market
with growth potential? Is the product or service
will be able to capture consumers in the long run?

Market Opportunity
and Competitive

Positioning

For a well-defined value proposition, some of
the criteria are: Is the value proposition clearly
defined for one/more customer segments with a  
pain point? Is a competitive position
understood and value proposition
differentiated?

Well defined Value
Proposition

The ultimate model is to make the enterprise
attractive so that it can attract and retain clients,
resulting in viral growth. Key points to keep in
mind: Does the business model tell the
complete story of how the company will be
successful and shows go to market strategy?
Does the team have a realistic and well-justified
working model? 

The attractiveness of
the model



Level 3: In level 3, top 3 winners will be selected from 10 participants.
Following are the key metrics in Level 3 which will be considered:  

What are we
looking for ?

Why are we looking for it ?

Here, the participants have to pitch their respective ideas
to the panel. Discuss why the product or service is
beneficial, its future prospects, etc. This section should
detail the innovation in as much detail as possible. The
plan should propose a clear model and implementation
plan, focusing on the approach and methodology for
implementing in the most sustainable manner. Participants
can create results and resources framework to tie in the
planned activities, implementation timelines, required and
available resources (human and financial), and indicators
of success.

Pitch your idea to the
Jury Panel (80%

weightage)

Here, the participants have to discuss the requirements
and what are the conditions of those requirements for
moving forward with the business. Requirements such as
technological needs, number of laborers, number of hours
of work, capital, location, marketing planning, strategies
etc. 

Requirements

The presentation will help the participants to demonstrate
their ideas and share details of the product or service. 
 This enables the panel to have a better insight into the
project in every attribute. Criteria like: is the presentation
delivered with passion and enthusiasm? is the
presentation complete and well balanced? was the pitch
exciting and compelling? did the presenter(s) engage the
audience and hold their attention?

Presentation

Collaboration helps in the growth and development of the
business and also the broader prospect of ideas for the
business. Here, the applicants have to discuss with whom
they would want to collaborate and why. Key partnerships
to be mobilized in the running of the portal e.g.
for content, dissemination, outreach, microsites featured
on the portal, funding challenges, etc. should be
discussed Special attention should be given to providing
a clear picture of the role of each entity and how
everyone will function as partners.

Collaboration

Weightage



Applicants have to share their existing and prospective
client lists for the business. It shows the roster of
companies or individuals to whom a particular person or
company provides goods or services. Explain whether
any work would be subcontracted, to
whom, how much percentage of the work, the rationale
for such, and the roles of the proposed sub-contractors. 

Existing and
Prospective Client list 

Cost of Implementing Provide a breakdown of how much it will cost to
implement the innovation, including costs for the key
operational processes and activities. Propose a revenue
generation model for the business, including proposed
pricing for the different products and services to be
offered by the enterprise. Elaborate on how, in addition
to the revenue generated by the project, resources will
be mobilized from sponsors/donors to fill any gaps in
funding for the innovative implementation.

Distribution Planning Distribution channels through which the products and
services will be distributed to the end users and partners
should be discussed. Marketing and promotional plans
of the products and services of the enterprise, and how
users will be attracted to the enterprise should be
discussed briefly. Distribution and promotional planning
whether online or offline methods would be considered
should also be discussed by the participants.

Strategy The strategy is what drives decisions in business. By
helping organizations identify their strengths and
weaknesses, and effective strategy will help decide where
the efforts and resources are best spent. What are the
strategies that the entrepreneur has while launching or
about the launched product or service in the market? How
realistically defined is the marketing plan?
Does the plan adequately address price, product, place,
and promotion? Are resources sufficiently allocated for
marketing?



 

Website: www.nano-dye.com
Sustainable Development Goals: Good health
and well being; Clean water and sanitation;
Industry innovation and infrastructure;
Responsible consumption and production;
climate action; Life below water; Life on land  
Year of Inception: 2013 
Turnover – Lifetime: $1,000,000 USD 
IP/Patent: 4 Patents Pending 
Stage of Start-up: Operational 
Funding: Private Angel Investor, 20% of the
company. 
Impact - Quantitative-Currently no existing
solution, after 100% closing the loop on dye
pollution. Qualitative- Polluted water filled with
dyes causing many types of cancer, no more
dyes in our freshwater which ends up in humans
by drinking, irrigation on vegetables and meats
from animals drinking. 
Company Brief: Dye manufacturing company 
Team: LON NEGRIN, UTPAL PATEL 

 

Top 10 finalists

Website: www.earthtatva.com 
Year of Inception: 2020
 Turnover – NA 
IP/Patent: Our patent application is WIP.
Stage of Start-up: Start-up 
Funding: Grants received from Govt. of Gujarat -
SSIP (Student Startup & Innovation Policy) - CIIE
by IIM-Ahmedabad - James Dyson Award - Pune
International Centre 
Impact - Quantitative- After our intervention the
ceramic industries would be able to cut down on
their need for virgin materials by 60%. Saving the
natural resources at a scale of 6 tons per day per
industry. Even if out of all the industries in the
country we are able to work with 100 (to begin
with), we can collectively save 600 tons of
material mining each day. Qualitative- After the
intervention, we aim to see a positive behavioral
change among the residents which will have a
massive cumulative effect in the right direction.
Company Brief: Earth Tatva is tested and
reported by CGCRI (Central Glass and Ceramic
Research Institute) to be 35% stronger than
traditional ceramics. It reduces mining for natural
resources by 60% - Reduces firing temperature
by up to 100 Â°C - Highly aesthetic, in spite of
highly recycled - Food safe, microwave and
dishwasher friendly - 100% recyclable
Team: Shashank Nimkar

 

Nano-Dye Technologies and Earth Tatva Tie-Up



Website: www.potholeraja.com 
Sustainable Development Goals: Affordable and clean
energy; industry innovation and infrastructure;
Sustainable cities and communities
Year of Inception: 2017 
Turnover – Lifetime: - Rs. 2.5Cr | Lifetime - Rs. 4.6Cr 
IP/Patent: Process innovation to be filed 
Stage of Start-up: Operational 
Funding: SEED Fund by Dr. Kalpana Sampath  
Impact - Quantitative- 1km road = Rs 2.5 Cr (using
natural stone aggregates as reinforcement)1km road
with PotHoleRaja Grid Mats = Rs. 1.75Cr (Amount of
natural stone aggregates reduces to half & min 42
tonnes of plastic waste will be used) Qualitative-
Plastic waste gets used to construct roads which are
long-lasting & eco friendly. Negligible emission of
toxic fumes in road construction & is a huge cost
saving as compared to traditional methods. Gives
employment to the rag pickers in the unorganized
sector. 
Team: Sourabh Kumar -
https://www.facebook.com/potholeraja 

Pothole Raja

Website: www.neomotion.in 
Sustainable Development Goals: No Poverty; Zero
Hunger; Good health and well being; Decent work and
economic growth; Reduces inequality
Year of Inception: 2016
Turnover – 1.2 Crores - FY 2020-21, 1.7 Crores - Lifetime
IP/Patent: Pending - Utility Patent, Trademark 
Stage of Start-up: Operational 
Funding: Grants received from TATA Trust, NASSCOM,
IIT Madras Incubation Cell, Dept - IIT Madras
Incubation Cell
Impact - Quantitative- Approx 400 products sold and
empowered them with earning opportunities
Qualitative- Self-Confidence, Motivation
Company Brief: Empowerment of PwDs for Employment
and Education opportunities NeoFly aims to promote
good health, increase accessibility and make wheelchair
use enjoyable. With NeoBolt, wheelchair users can
venture out more and explore the world independently
without fear. The products will empower wheelchair
users to engage in education and employment and aim
to bring wheelchair users to the mainstream of society,
and lead a productive life with dignity.
Team: Swastik Sourav Dash - Dr. Sujatha Shrinivasan 

NeoMotion Assistive Solutions -
NeoFly & NeoBolt 

 



Website: http://www.peoplespower-co.org 
Sustainable Development Goals: No poverty; Good
health and well being; Quality Education; Gender
equality; Clean water and sanitation; Decent work and
economic growth; Reduces inequality; Climate action;
Peace, justice, and strong institutions; Partnership for
the goals
Year of Inception: 2011 
Turnover – Lifetime: - Annual Donations/Grant 16Lac
and Lifetime Donations/Grant 1.6Cr 
IP/Patent: No 
Stage of Start-up: Operational 
Funding: The Tata Trusts, Azim Premji University
COVID-19 Grant 
Impact - Quantitative- Effectively cover villages and
districts across 4 states in India and reaching over 4
million people; working with multi-stakeholders
including local governments, NGOs, and institutions in
each state, district, village. Qualitative- Behavioral
change, social change, and financial change over a
period of time through strong and empowered
communication via meaningful and accountable
shared vision based partnerships 
Company Brief: Bringing SDGs to the people via a
multi-stakeholder ecosystem such as Community Radio
Network 
Team: Saritha Thomas

People's Power Collection

Website: Www.efpolymer.com
Sustainable Development Goals: No poverty;
Climate action; Life below water; Life on land
 Year of Inception: 2018 
Turnover: Annual – INR 2,00,000 IP/Patent:
Applied
Stage of Start-up: Start-up 
Funding: Farmer welfare ministry of Govt. of India
Impact - Quantitative- By using the product,
farmers and land restoration proponents can
reduce the water requirement for irrigation up to
60%, fertilizer requirement up to 50%, and can
increase crop yield by up to 150% on barren land.
Unlike our competitors, our product is organic,
biodegradable, and lower in cost per acre.
Qualitative- Product is organic, biodegradable,
and lower in cost per acre
Company Brief: EF Polymer has developed a
naturally biodegradable water retention polymer
for soil conditioning by using fruit waste. It can
absorb water up to 150 times its weight and
release it over a long period of time to maintain
the soil moisture. It is high in nutrients and hence
it will work as a fertilizer as well. 
Team: Fasal Amrit 

EF Polymer



Website: www.bambooindia.com 
Sustainable Development Goals: Industry
innovation and Infrastructure; Sustainable
cities and communities; Responsible
consumption and production; climate action
Year of Inception: 2016 
Turnover – Lifetime: 3Cr+ 
IP/Patent: Our patent application is WIP. 
Stage of Start-up: Start-up 
Funding: Bootstrap First Generation Startup.
Impact - Quantitative- Saved 13.5 Lac kg
plastic waste, 150 Livelihood jobs created,
Livelihood creates for more than 1000
families Qualitative- Sustainable solution to
the replacement of plastic toothbrush.
 Company Brief: Bamboo for plastic
replacement. Plastic toothbrush is the world's
second most plastic pollution product. We
Bamboo India replace this plastic with
Bamboo Toothbrush. 
Team: Yogesh Shinde 

Bamboo India

Website: https://moedaseeds.com/en-us/
Sustainable Development Goals: No poverty; Gender
equality; Reduces inequality; Climate action; Partnership
for the goals 
Year of Inception: 2017 
Turnover – 19 M USD in token IP/Patent: Our patent
application is WIP.
Stage of Start-up: Start-up 
Funding: Micro seeders, for the MDA/SEEDS tokens
Impact - Quantitative- Moeda Acceleration program co-
invested through its platform in the following rural women
seed projects: 271 initiatives were submitted, 89.1% of
which contributed to promoting food security through the
production of healthy and agroecological-based food,
income generation, and educational processes.
Qualitative- One of the innovative characteristics that
Moeda brings to agroecology is the combination of a focus
on family farming and empowerment of rural women,
preservation of rural settings, by generating sufficient
income for this population, with the use of blockchain and
cryptocurrency technology to bridge the digital gap.
Company Brief: Social Transformation – Moeda is primarily
a crowdfunding platform for developing sustainable
projects. USP - MDA platform Crypto Wallet, Focuses on
rural women, agroecology, and the SDGs
Team: Taynaah Reis Isabella Yu 

MOEDA



Website: Entrepreneurshipcell of https://kcgcollege.ac.in/ 

Sustainable Development Goals: Good health and well being;

Quality Education; Industry innovation and infrastructure;

Reduces inequality 

Year of Inception: 2020 

Turnover – NA IP/Patent: WIP. 

Stage of Start-up: Start-up 

Funding: KCG College Incubated 

Impact - Quantitative- The product was demonstrated before

a panel of technical judges of the Smart India Hackathon

conducted by MHRD, Government of India. The technical

glitches were immediately solved and the product got first

prize in the Hackathon. After this quantitative impact, the

product was working in a refined manner. Qualitative- The

children of the faculty were brought to the campus on Open

day and they were tested using this product. Further, the

product demonstrated in Madras Dyslexia Association, and

their valuable inputs were obtained. All this was incorporated

in the product which made the product stand alone and

validated product. 

Company Brief: Lexicheck is for people with Dyslexia (

Learning disability) in the earlier stage, Easy and User-friendly,

Auditory and visual notes, Demonstrated before the judges of

Smart India Hackathon, Demonstrated in Madras Dyslexia

Association 

Team: Shashank Nimkar 

Lexicheck 
Learning tool for Dyslexic

Children

Website: www.watsan.in 
Year of Inception: 2013
Sustainable Development Goals: Clean water and
sanitation 
Turnover – Annual: INR 1.5 crores and Lifetime:
INR 7 crores 
IP/Patent: Licenses from CSIr, collaboration with
IIT Madras, IIT Jodhpur, PSG College of
Technology. Patents filed. 
Stage of Start-up: Operational Funding: No
Impact - Quantitative- 1 million persons drink safe
water. Almost 3000 school children use our toilets
Qualitative- When we started many last-mile
villages did not have potable water. We have
almost given natural filters without use of energy,
wastage of water, to a million lives and we are first
to build arsenic, fluoride removal purifiers in India,
without need for electricity.
Company Brief: Watson ensures Zero-water
wastage, zero-electricity water purifiers. It
Watson provides potable water to the last mile,
especially in areas where high arsenic and fluoride
exist 
Team: Chandrasekaran Jayaraman

Watson Envirotech Pvt.
Ltd.



Winners of the SDG Cart Innovation
Competition

1st NeoMotion Assistive  Solutions
2nd Pothole Raja

3rd Moeda
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SOCIAL ENTREPRENEURSHIP IN INDIA

The promise of social entrepreneurship in a country like India is enormous,

as there are considerable variations concerning culture, societies,

economies, development achievements, etc. The country is referred to as

an emerging giant, with a noticeably high GDP growth rate, yet there are

several social and developmental challenges dividing the country and

stalling its progress. The availability of funds for public services like

education, healthcare, and public transport is fast decreasing, and for-

profit enterprises remain out of reach of the poor (OECD 2017). The

growing disparities and lack of empathy for the marginalized are creating

many socio-economic problems for India. To address this, innovation in

products and services and entrepreneurial mindset may bridge the divide

between the poor and the rich through high-quality affordable, accessible,

empathetic caring public services to the poor. Social entrepreneurship is

one such leadership and organizational practice that can address the

pressing socio-economic problems of India. The communities, corporations,

government, civil society, and individuals can all undertake social

entrepreneurial practices to address India’s problems (AniThe values

enshrined in social entrepreneurship and philanthropy have a historical and

cultural presence in India; however, the use of the term social enterprise is

very recent in the country, and the concept still has to gain institutional

recognition.



Image 1: Social Entrepreneurship scenario in India

Social Entrepreneurship stories  in India
1.ECO WINGS: A social venture started
manufacturing wallets, stationery pouches and
handbags from the used rubber tyres and tubes.
Eco Wings is an innovative social startup started
by Kapil Sharma, seeing that society is facing a
problem of environmental pollution in disposal of
the huge number of used tyres that cause
immense environmental issues and health hazards.
So, for reducing the same, Eco Wings
entrepreneur had an idea to recycle these used
tyres to some useable products that reduce the
pollution problem and also provide the opportunity
to earn profits by selling these products in the
market, thereby creating both, economic and
social values for the company. 

2.SMAAT INDIA PVT. LTD: In the past, basically
the rural population, India was facing two major
problems of unsafe drinking water and the
unemployment. So, to cater these social problems,
Smaat India Pvt. Ltd. came up with an idea to
provide clean drinking water solutions at
affordable prices which will provide employment
opportunity to the rural people living in that
region. Thus, it solved both the issues. It is the
brain child of Karunakara Reddy, who wanted to
work for the community welfare. 

3. WATER MAKER INDIA: Again, seeing and
analyzing the problem of availability of safe drinking
water in the society, Maher Bhandara, the founder &
director of Water Maker India came up with a machine
which made water from the air. Initially, everybody was
astonished seeing the conversion of water from air as
one lady named it as “Khuda ka Paani”. Water Maker
India, as social entrepreneurs, wanted to solve this
problem of safe drinking water and started
manufacturing “Atmospheric Water Generators” that
would generate 120 to 500 litres of water per day and
that too complies with WHO/BIS quality standards.
Initially, as corporate social responsibility initiative of
the company, the company installed the AWC in
Jalimudi village in Andhra Pradesh serving safe drinking
water to 600 villagers. 

8. ASHWIN MAHAWADI: He was associated with Association for
India’s Development (AID) where he understood the demographics
of India’s diverse cultural, social and economic sectors and saw the
potential of growth in the Indian Economy. In 2016, he started a
social entrepreneurship firm “Advaita Organics” which worked
towards creating more efficient and sustainable supply chain
management in the agricultural sector so that the farmers’ income
can be increased, that ultimately will promote the organic farming,
means the use of pesticide-free agricultural produce. Also, he
started “Krishi Yog” in which he connected all the major players of
the agricultural ecosystem getting help from each other in terms of
input procurement, crop management and marketing the crop yield
in the end market by supporting them technologically as well. 

4. Aadhan builds classrooms —and a host of other spaces —
from discarded shipping containers. 
5.Traditional Indian crafts and artistry can benefit greatly
through access to online and urban markets via social
enterprises. 
6.Ziveli is such a social enterprise, bringing the kauna craft-
work of Manipur to the world. 
7. Divya Rawat is using mushroom cultivation as a way of
curbing migration and providing livelihoods to people in
Uttarakhand. This is also helping repopulate many ‘ghost
villages’ in the state.



Recent trends and developments in India

During the recent past there has been

increased interest on social

entrepreneurship. Foundations, Institutions

of higher learning like Indian Institute of

Technology, Indian Institute of Science,

Foundations for Charitable purpose and

even trade associations started showing

interest in the research and development

of Social Entrepreneurship. Association of

Indian Chamber of Commerce with the aid

from US Aid has organized series of

workshops to promote the idea of social

innovation and social entrepreneurship. We

find Associations, Forums, promoted either

by Institutions of higher learning or by

Corporate Sector. Social entrepreneurship

has never been a part of the programs in

the Institutes Offering Professional

Education or of University System. Today

the situation has changed we have Formal

Education being offered by Institutes of

higher education and University. So far

what social entrepreneurship was loosely

constructed as per local conditions for a

general understanding, which was

contextual? The above trends explained

above have made it necessary to define

and rationalize the idea of social

entrepreneurship. In India we have great

diversity in culture. For every hundred miles

there are differences in language, food

habits, social relations, customs and

traditions. 

This is one of the reasons why centralized

planning has not been able to bring in

economic and social transformation in the

post-independent period. Despite large-scale

state intervention divide between the rural

and the urban, rich and the poor, male and

female is increasing. Criticisms are leveled

that emphasis of development policies in

India has been more on wealth creation than

on distribution of wealth created. There has

not been remarkable change even after

liberalization. The current discussions on

social entrepreneurship state the idea as

something new ignoring the historical roots of

the idea in the sub continent. What we find

totally a new generation of researchers and

practitioners on social entrepreneurship, and

absence of pioneers in the field is obvious.As

it was stated earlier, what is happening

currently is an institutionalizing the idea of

social entrepreneurship and paradigm

building. 



I N T E R N A T I O N A L

T R E N D S  I N  S O C I A L

E N T R E P R E N E U R S H I P

According to research conducted by Goldman Sachs,

millennials are the largest generation from the past

five decades to enter the market. Because their

priorities and mindsets are different from previous

generations, they will alter how business is

conducted. Millennials are the generation that’s most

willing to pay more for sustainable options, as

reported by a Nielsen global online study. This

generation will use social entrepreneurship to create

the change they wish to see in the world.

A common struggle of social businesses is scaling into

an international enterprise. Funding is one of the

barriers to becoming an international social company.

Gradually, more and more social enterprises are

finding a way over this obstacle through different

options in funding, namely impact investments and

grants. Ryan Little, co-founder of Canada Helps and

project manager at the BMW Foundation, predicts

that within the next 5-10 years, insufficient funding

will be a struggle of the past for social enterprises.

Another key trend in social entrepreneurship to

watch in 2017 is the increase in available resources

for social entrepreneurs. Organizations and other

professionals that have been supporting social

entrepreneurs are improving their academic methods

and resources. In addition, more graduate programs

are offering social innovation and social

entrepreneurship programs in response to rising

demand.

An increasing number of social platforms for

social entrepreneurs are developing. Many

social entrepreneurs crave connections with

each other, and various networks and

organizations are stepping up to meet this

need. With these platforms, social

entrepreneurs can find support from like-

minded individuals. They will also have more

networking opportunities and people to

collaborate with for new ideas for social

enterprise.

Social entrepreneurship has entered the

mainstream and continues to grow as an

increasing number of consumers care about

where their belongings come from. People are

beginning to care about the employees that

built the product for them. Due to increasing

demand from consumers, social

entrepreneurship is able to more easily

prosper and spread. Some entrepreneurs

predict that social entrepreneurship will

become the norm within the next decade.

Image 2: Trends of Social Entrepreneurs

http://www.goldmansachs.com/our-thinking/pages/millennials/
http://youngentrepreneurs.net.au/5-brilliant-social-enterprise-ideas-will-inspire/


Trend of Impact Investors

0 4

The impact investing industry remains diverse.
Over time impact investing has grown in sophistication and depth.
Impact investment management and measurement practices have
matured, but opportunities for refinement remain.
Impact investors have a positive outlook for the future despite recent
adverse conditions

For the past decade, the Global Impact Investing Network (GIIN) has
released its annual survey on the state of the impact investing world. The
2020 Annual Impact Investor Survey released in June shares data
compiled from nearly 300 of the world’s leading impact investors. These
investors collectively manage over $404 billion of impact investing assets,
an important sub-group of the $715 billion global impact investing market.
The survey revealed four key findings in impact investing market trends:

Impact investment is a relatively recent term, coined by the Rockefeller in
2007 to put a name to investments intended to generate both financial
return and social and environmental good. Interest in environmental
impact investing grew considerably after the 2008 financial crisis. But it
wasn’t until the 2015 introduction of the U.N. ‘s 17 Sustainable
Development Goals (SDGs) that impact investors united behind a
collective set of goals.
The SDGs aim to achieve sustainable development for the entire world by
the year 2030. The initiative’s strategy includes topics such as sustainable
materials, including sustainable plastic materials, shared mobility,
responsible consumption, and clean water and sanitation.
Often referred to as “doing good while doing well,” impact investing is
part of a broader global strategy to shift financial resources towards
more sustainable projects while still realizing a solid financial return.
.

 

Here’s what some see as the most significant impact
investing trends for 2021:

    Climate solutions, including low-carbon investment
opportunities, will gain even greater importance.
    Skepticism about ESGs (environmental, social, and
corporate Governance) in general will be replaced by a
better understanding of how beneficial they can be.
    The biodiversity crisis will transform how impact
investors deal with habitat destruction, over-harvesting,
and the introduction of invasive species.
    Social inequalities will continue to test impact
investors’ creativity with some willing to risk failure to
pursue solutions.

Image 3: Sustainable Investment trends

https://thegiin.org/assets/GIIN%20Annual%20Impact%20Investor%20Survey%202020.pdf
https://www.ubqmaterials.com/resources/what-are-the-17-sustainable-development-goals-sdgs/


It’s very early days for impact investing, especially as it
relates to public market investments. There are many issues
for investors to consider as this part of the market scales
up.
This was the theme of Hong Kong-based Emily Woodland’s
presentation at the recent Philanthropy Summit NZ 2019.
Emily is AMP Capital’s Co-head of Sustainable Investment.
As she noted, participating in private market impact
investments can be challenging for some investors. This is
due to the small size of the investment opportunity, as well
as the intensive due diligence that’s required, which raises
transaction costs relative to the size of the investment. The
typically illiquid nature of many impact investments and
their particular risk profile will also sometimes not match an
investor’s mandate.
According to an April 2019 report by the Global Impacting
Investment Network (GIIN), the value of the impact
investment market has already reached US$500 billion. The
upper end of market estimates predicts impact investing to
reach as much as $1 trillion by 2020.
A 2015 study by the Morgan Stanley Institute for
Sustainable Investing compared the performance of
actively managed sustainable mutual funds and
sustainable separately managed accounts (SMAs) in the
US to their traditional peers in the same asset class over a
seven-year period. The findings revealed that both equity
and fixed income sustainable mutual funds displayed
returns in line with, or above, the median returns of
comparable traditional funds over time, both on an
absolute and risk-adjusted basis. Sustainable equity SMAs
performed in line with their traditional peers on a risk-
adjusted basis but returns slightly lagged their peers on an
absolute basis. The study concluded that "sustainable
investments often exhibit favorable return and risk
characteristics compared to their traditional peers."

Future trends of Impact Investors

Image 4: Impact Investors trends in different countries

Despite this strong growth in the impact-investing
sector, financial advisors have been slow to recognize
and appreciate the impact-investing growth trend. Only
43% of financial advisors say impact investing is an
important part of their financial planning practice today,
according to Eaton Vance’s Advisor Top-of-Mind Index.
On the other hand, large institutions and private
foundations have adopted impact investing approaches
at a faster rate than independent financial advisors.
They have been key drivers of growth in the impact
investing space as they are increasingly adopting more
responsible investment strategies. 
Once financial advisors become more aware of the
interest many of their clients have in impact investing –
especially as more and more Millennials and Gen Zers
enter the investing marketplace -- and understand the
potential impact investing represents for their practices,
they will undoubtedly become more adept at presenting
impact investing opportunities to their clients. The result
will be another boost to the impact investing sector. 

http://mgstn.ly/1R2YOoG
https://www.morganstanley.com/what-we-do/institute-for-sustainable-investing
https://www.theguardian.com/money/2020/jun/13/ethical-investments-are-outperforming-traditional-funds


Trends of Responsible Investors

Environmental themes – such as investing in companies that

are responding to consumer demand for sustainable

practices i.e. clean energy adoption in operational

practices or other means of reducing their overcall

ecological footprint

Social themes – such as investing in companies committed

to a diverse and inclusive workplace i.e. gender equality

Governance themes – such as investing in companies

committed to diverse board composition, strong oversight,

and shareholder-friendly policies

The scope for socially responsible investing (SRI) is being

influenced by demographic shifts, climate change, and

technological advancement. A culmination of these factors has

resulted in investors and millennials seeking out transparency in

investment processes and demanding investment services

focused on sustainable growth and development. 

SRI promotes any investment that is believed to have a positive

and long-lasting impact on humanity. Further developments in

SRI have brought to life(Environmental, Social, and

Governance)investing, which is one of the more promising

branches of this movement. ESG builds on the existing

framework of SRI but takes it one step further by considering

additional impacts on the environment and society, as well as

the governance of the company.

ESG investing helps investors apply a more rigorous and

disciplined evaluation of one or more of the below

considerations when making investment decisions:

1.

2.

3.

 

Different ESG investors follow different trends in SRI
investing. For example, some ESG investors are
environmentally focused and prefer to deploy their
investments into clean technology or companies focused on
promoting sustainable practices. This includes the likes of
companies such as Distributed Energy, which are allowing
investors with a mandate to invest in renewable energy
projects in developing countries. Other investors may want
to champion social justice and seek out companies that
promote diversity, economic equality, and other human
rights issues. In this case, the ESG investors are more
focused on companies’ management practices and evaluate
the recruitment/employment practices, overall job
satisfaction, and providing work/life balance to employees.
In a nutshell, the growth of these investment options has
given investors the flexibility in identifying and partnering
with companies/fund managers that have a social mandate
that fits with values that resonate strongly with them.
India still lags behind global standards of SRI growth, the
regulatory framework on corporate governance, coupled
with several government initiatives to protect the
environment, and a rising sense of corporate responsibility,
are all paving the way for the future of ESG investing in the
country. To further accelerate this movement, it’s now up to
the likes of institutional investors, along with government-led
financial and policy support, to pave the way and pressure
companies to ensure climate change is in the front and
center of their business decisions.

Image 5: Factors that could increase Responsible Investing



Covid-19 accelerates ESG trends

 

The pandemic has served as the first real proof-point
for sustainability, underlining the fact that ESG
investing doesn’t come at a cost, but more than that
can future-proof investments and in some cases boost
returns, all while helping to shape a better future. In
the face of this crisis, the facts are now proving the
resilience of sustainable investing.

According to Blackrock data, 88 percent of sustainable
funds in their analysis outperformed their non-
sustainable counterparts in the period 1 January to 30
April 2020. Meanwhile, Morningstar reported 51 of
their 57 sustainable indices outperformed broad market
counterparts in the first quarter of the year and MSCI
reported 15 of their 17 did the same.

Early in the crisis, there was concern by many that ESG
issues would fall to the wayside, as investors and
corporates scrapped to stay afloat, focusing on
immediate concerns. However, the opposite has proven
true and perhaps the one silver lining in all this tragedy
is the significant boost it has given sustainability and
the opportunity it has provided to leverage the moment
to build back better.

At the PRI we have never seen our more than 3,000
signatories—representing over US$100 trillion in AUM—
more engaged in ESG issues and are witnessing record
levels of take-up of sustainability strategies. We’ve
worked closely with investors throughout the crisis to
support their efforts both in managing the immediate
effects, as well as in planning for a longer-term
recovery.

To help steer the PRI’s programmes in the second
phase of our COVID-19 work and enable investors to
be a part of the solution, we conducted a survey of our
signatories on ESG and COVID-19. We were seeking to
capture their experiences on how the crisis has
impacted them both in the short and long-term. The
survey had 22 questions focusing on social issues,
climate change, stewardship, emerging markets and
recovery. It served largely to confirm not only the high
level of engagement amongst our signatories on these
issues, but also a number of other key trends we’ve
seen emerging throughout the crisis.

 

Sixty-four percent of respondents said that COVID-19 has
brought social issues that were not already a priority onto their
radar. These include areas such as occupational health and
safety, social safety nets, worker protection, responsible
purchasing practices and supply chain issues, as well as diversity
and digital rights, including privacy. Further, when asked how
the crisis has changed the way they engage on social issues, 71
percent identified greater investor collaboration to tackle
barriers and 33 percent pointed to engagement with
policymakers.

Looking beyond the pandemic, at which social issues they would
prioritise going forwards, investors listed human rights, mental
health, access to healthcare and public transport amongst their
priorities.

This elevation of social issues, importantly, has not come at the
cost of environmental focus or progress. Seventy-nine percent o
respondents stated that they see the COVID-19 recovery phase
as an opportunity for governments to step up ambition towards
net zero by 2050 and Paris alignment. In addition, 57 percent
believe the pandemic has accelerated structural changes in the
energy sector which will present opportunities for policy reform
and renewable energy.

Finally, the survey demonstrated that global responsible investor
understand the important role they have to play in the recovery
from the crisis and the key levers of impact they hold. When
asked where they see the most substantial opportunities for
private investors to contribute to a sustainable, equitable post-
COVID economic recovery, respondents resoundingly pointed
towards energy. They also highlighted industrials, financials and
communication services as well as utilities, materials, consumer
staples and real estate to a lesser extent.

A recent article in the Financial Times explores the reasons why
2020 has been the year to suggest that ‘virtue pays’. Whether
due to lower exposure to fossil fuels in ESG portfolios, a support
in prices due to higher inflows in ESG assets or better ESG
corporate practices (such as supply chain management and
corporate governance) making companies more resilient to
shocks and able to outperform, the fact is that COVID-19 has
strengthened the case for responsible investment. Global
investors must now harness this momentum to help drive
forwards a green, inclusive and sustainable recovery.



Conclusion

To conclude our basic finding is that Covid-19 has severe negative impacts on most SDGs. The world is facing

the worst public health and economic crisis in a century. As of June 20th, 2020, around 463,000 people had

died from Covid-19 across the world. The health crisis is affecting all countries, including high-income

countries in Europe and North America.

The necessary measures taken to respond to the immediate threat of Covid-19, including the shutdown of

many economic activities for weeks, have led to a global economic crisis with massive job losses and major

impacts especially on vulnerable groups. This is a significant setback for the world’s ambition to achieve the

SDGs, in particular for poor countries and population groups.

The only bright spot in this foreboding picture is the reduction in environmental impacts resulting from

declines in economic activity: a key objective will be to restore economic activity without simply restoring old

patterns of environmental degradation. However, all long-term consequences of the pandemic remain highly

uncertain at this point.
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SDG Cart is an initiative of the International Institute of Corporate

Sustainability and Responsibility. IICSR Group has been established

in 2010 and has excelled in developing Responsible Business

Leadership. It started with doing CSR implementation projects,

social monitoring, impact measurement and has now expanded to

training, advisory, events, advocacy-related services in Sustainability

and CSR.IICSR is a leading training, research, and development

institute dedicated to developing Responsible Business practices

globally. We offer courses with International practitioners to develop

the global workforce o trained professionals for Sustainable

Development. The courses are delivered by online and offline modes

coupled with working on research papers, live projects solving

global problems for senior executives, for students offering

internships, and placement assistance. Our trainers are leading

practitioners based in India, Africa, Europe, the USA, and other

countries. We are also among the first ones in India to curate 2

years full-time dual degree course in MBA in CSR. Understanding

the requirement of the working professionals we have designed a

flexible learning model, self-designed Masters Certificate course

with a diverse range of courses.

About IICSR
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